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Journalism about science faces two main barriers. One is that
modern science s intrinsically complex and organised into a multi-
tude of disciplines, making it difficult to evaluate domain-specific
expertise from the outside. The other is that new scientific knowl-
edge often runs counter to publicopinion, sojournalisticeducation
must first find a receptive non-scientific public.

Because modern societies rely on robust scientific knowledge and
reputable expertise for individual and collective decision-making,
Science Media Centres (SMCs) have been created as new interme-
diary organisations between science and journalism, with the sole
mission of independently informing public debate and discussion
on the majorissues of the day by injecting evidence-based science
into headline news, with a focus on journalism (SMC Charter 2022).

The idea of Science Media Centres was first born in the UK in
2002, but today there is a whole family of independent organisa-
tions, such as the Science Media Centre Germany, founded in 2015.
Operated by sciencejournalists, it helpsjournalistic media and ulti-
mately the public to access the best science more easily. Each SMC
has a different organisational and funding structure, but they all
work proactively with journalists to find third-party expert com-
mentary on relevant scientific discoveries under embargo, to
provide credible expertise and scientific commentary on break-
ing news, or to provide context for complex or controversial
publicissues such as nuclear energy, embryo research or artificial
intelligence.

To gain the trust of journalists, an SMC must remain independent
of science PR and science communication departments in order to
provide a useful, free, honest brokerage service when science hits
the headlines. To do so, SMCs create databases of knowledgeable
scientific experts to connect them with journalists on deadline,



with the ultimate goal of helping to get more relevant science and
credible researchers into news stories. Recruitment is done mainly
by checking websites, scientific databases and bibliometric tools,
but researchers at least at postdoctoral level who are willing to
engage with SMCs are welcome to submit a CV. The international
network of SMCs exchanges local scientific expertise on topics rel-
evant to other publics.

Research on the impact of SMCs on science and journalism so far is
rare. Forexample, Rodder (2020) sees the British SMCas an entirely
new, distinct organisational form of science communication that is
not subject to the logic of larger media organisations such as sci-

ence journalism, nor to the logic of larger science organisations
such as science PR. Broer and Proschel (2022), on the other hand,
describe the German SMCas a “broker of resilient knowledge, trust,
and scientificvalues".
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