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Media training

by DIRK HANS

Be PREPARED!

Media training for scientists is being offered increasingly by
universities, research centres, research clusters and funding organ-
isations. The aimis to prepare scientists for contact with journalists
so that they can communicate scientific content as competently
and comprehensibly as possible. On the other hand, of course, it
is also about presenting one’s own research and institution in a
favourable light.

Media training usually consists of a theoretical part in which the
media’s way of working and thinking is explained, and a practical
partinwhich a professional appearance in front of a microphone and
camera can be rehearsed. The training is supposed to be fun, even
if the on-camera exercises can be a little bit intimidating. After all,
youmightembarrassyourselfin front of your colleagues because the
training usually takes place insmall groups. As a result, there is often
aslightly tense cheerfulnessamongthe participants. The trainers are
then responsible not only for imparting profound knowledge, but
also for making the experiment enjoyable. Nobody is perfect, after
all, and the training is there precisely to try things out and learn.




The trainers are often science journalists. They tend to have the
perfect double qualification: They know science and journalism
very well. Training that takes place in larger groups typically lacks
individual practice time. Ifitlasts longer than a day it may be useful
for aspiring media professionals in science, but it is generally con-
sidered too time-consuming for many researchers. As there are a
lot of trainers offering their services on the market, a careful com-
parison is recommended. The question of experience and previous
clients should always be asked, as a bad training session will spoil
the day for several scientists at once. In addition, when composing
groups, which is usually done at the institutions, make sure that
only people from one hierarchical level are put together. No senior
professor likes to appear in front of first-year students as someone
who needs tutoring.

And one thing is particularly important, and perhaps should have
been mentioned at the beginning of the article: Media training
teaches very basiccommunication skills thatare notjust helpful for
dealing with the media. Anyone who can succinctly articulate why
their researchisimportant and exciting will also cut a fine figure at
the next standing reception with the executive board and indus-
try partners. So if you are a scientist interested in improving your
communication skills, check out the opportunities at your research
institution to take partin a media training course.
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