
Contents

Introduction: Selling Paris  1

 1 Th e Business of the City  22

 2 Seeing Like a Speculator  59

 3 Th e Prob lem of Property  98

 4 Th e Unceasing Marketplace  135

 5 Marketing the Metropolis  174

 6 Districts of the  Future  217

Epilogue: Illicit Speculation and Impossible Markets  256

Appendix  269

Notes  273

Ac know ledg ments  345

Index  349





s e l l i n g  pa r i s




