
Editor-in-Chief
Louisa Ha, U.S.A.

Co Editors-in-Chief
Ke Guo, China
Peiqin Chen, China

Associate Editors
Yining Yan, China
Ji Pan, China

Managing Editor
Xiaomeng Li, China

TRANSLATION COORDINATOR  
AND EDITOR
Gefei Suo, China

COPY EDITOR
Dane Claussen, U.S.A.

Editorial Board
Mohammad H. Abuljadail, Saudi Arabia
Svetlana S. Bodrunova, Russia
Lisa Bolz, France
Jason Cabañes, Philippines
Teresa Correa, Chile
Afonso De Albuquerque, Brazil

Online Media 
and Global 
Communication

Jeroen de Kloet, the Netherlands
Marton Demeter, Hungary
Mohan Dutta, New Zealand
Shahira Fahmy, Egypt
Terry Flew, Australia
Michal Glowacki, Poland
Homero Gil de Zuniga, Spain & U.S.A.
Dan Hallin, U.S.A.
Mei-Ling Hsu, Taiwan, China
Kioko Ireri, Kenya
Jaemin Jung, South Korea
Veronika Karnowski, Germany
Nete Kristensen, Denmark
Rich Ling, Singapore
Jörg Matthes, Austria
Hang Min, China
Bahiyah Omar, Malaysia
Didem Özkul, Turkey & U.S.A.
Victor Manuel Garcia Perdomo, 
Columbia
Ivanka Pjesivac, U.S.A.
Bushra Hameedur Rahman, Pakistan
Jiro Takai, Japan
Hong Vu, U.S.A.
Herman Wasserman, South Africa
Oscar Westlund, Norway
Lars Willnat, U.S.A.
Xiaoling Zhang, China



Please see the journal’s homepage for Abstracting & Indexing Services information.

e-ISSN 2749-9049

A journal of Shanghai International Studies University.

All information on the journal is available online at https://www.degruyter.com/omgc.

RESPONSIBLE EDITORs Prof. Louisa Ha, School of Media and Communication, Bowling Green 
State University, 306 Kuhlin Center, Bowling Green, OH 43403, USA, e-mail: louisah@bgsu.edu

Prof. Ke Guo, School of Journalism and Communication, 550 Dalian Road (W), Shanghai 200083,
China, e-mail: keguo@shisu.edu.cn

publisher Walter de Gruyter GmbH, Berlin/Boston, Genthiner Straße 13, 10785 Berlin, Germany

JOURNAL Coordinator Wiktoria Kusz, De Gruyter, Genthiner Straße 13, 10785 Berlin, Germany, 
e-mail: wiktoria.kusz@degruyter.com

ADVERTISEMENTS e-mail: anzeigen@degruyter.com

© 2024 Shanghai International Studies University

Typesetting TNQ Tech Private Limited, Chennai, India

Questions about General Product Safety Regulation: productsafety@degruyterbrill.com



Contents

Special Issue: Social Media Influencers, Emotions and Global
Communication
Guest Editor: Adrian Scribano, National Scientific and Technological
Research Council, Argentina

Editorial

Adrian Scribano
Emotions, society, and influencers in the digital era 473

Research Articles

Somdatta Mukherjee
Influencing eating choices, manipulating emotions, & the influencer: an
ethnography 487

Maria Victoria Mairano
Emotions of food influencers regarding digital work and the transmission of food
knowledge on Instagram 515

Yihan Shao and Lars Willnat
Whatmakes a super influencer? Testing the origin of fame theory in China 538

Ruonan Zhang, Trinidee Mercado, Yu Chen and Nicky Chang Bi
“How come I don’t look like that”: the negative impact of wishful identification
with influencers on follower Well-being 560

Melina Amao Ceniceros
Mexican queer influencers: corporeal-emotional social reconfigurations 580

Juan Liu and Jung-Sook Lee
Social media influencers and followers’ loneliness: the mediating roles of
parasocial relationship, sense of belonging, and social support 607

Leo Jeffres, David Atkin and Kimberly Neuendorf
Content creators as social influencers: predicting online video posting
behaviors 631

Online Media and Global Communication 2024 | Volume 3 | Issue 4


