Appendix A: Validation of Ten Types Framework

Table A1. Cronbach’s alpha, composite reliability (CR) and average variance extracted (AVE) of innovation categories

	Innovation Categories
	Cronbach's Alpha
	CR
	AVE

	Configuration
	0.820
	0.881
	0.650

	Experience
	0.792
	0.866
	0.619

	Offering
	0.747
	0.885
	0.795


Table A2. Fornell-Larcker Criterion

	Innovation Categories
	Configuration
	Experience
	Offering

	Configuration
	0.806
	
	

	Experience
	0.456
	0.787
	

	Offering
	0.235
	0.504
	0.891


Table A3. Cross loadings (factor loadings in bold) and variance inflation factors (VIF)
	
	Configuration
	Offering
	Experience
	VIF

	﻿Profit
	0.860
	0.273
	0.447
	2.079

	Network
	0.806
	0.243
	0.410
	1.741

	Process
	0.711
	0.104
	0.287
	1.557

	Structure
	0.839
	0.103
	0.300
	2.121

	Product performance
	0.140
	0.857
	0.344
	1.551

	Product system
	0.262
	0.925
	0.532
	1.551

	Brand
	0.514
	0.352
	0.864
	2.005

	Channel
	0.314
	0.423
	0.834
	1.936

	Customer engagement
	0.449
	0.285
	0.706
	1.368

	Service
	0.112
	0.556
	0.732
	1.531


Appendix B: Survey Instrument (Questionnaire)
Part A
Innovation and Financial Quantitative Performance
In relation to the financial quantitative performance of your venture, which of the following innovation categories do you consider most important and how much?

	Innovation categories
	Extremely more important
	Strongly more important
	Fairly more important
	Slightly more important
	Weakly more important
	Equally important
	Weakly more important
	Slightly more important
	Fairly more important
	Strongly more important
	Extremely more important
	Innovation categories

	Configuration  
	
	
	
	
	
	
	
	
	
	
	
	Offering  

	Configuration  
	
	
	
	
	
	
	
	
	
	
	
	Experience

	Offering  
	
	
	
	
	
	
	
	
	
	
	
	Experience


Innovation and Financial Qualitative Performance
In relation to the financial qualititative performance of your venture, which of the following innovation categories do you consider most important and how much?

	Innovation categories
	Extremely more important
	Strongly more important
	Fairly more important
	Slightly more important
	Weakly more important
	Equally important
	Weakly more important
	Slightly more important
	Fairly more important
	Strongly more important
	Extremely more important
	Innovation categories

	Configuration  
	
	
	
	
	
	
	
	
	
	
	
	Offering  

	Configuration  
	
	
	
	
	
	
	
	
	
	
	
	Experience

	Offering  
	
	
	
	
	
	
	
	
	
	
	
	Experience


Innovation and Customer Quantitative Performance
In relation to the customer quantitative performance of your venture, which of the following innovation categories do you consider most important and how much?
	Innovation categories
	Extremely more important
	Strongly more important
	Fairly more important
	Slightly more important
	Weakly more important
	Equally important
	Weakly more important
	Slightly more important
	Fairly more important
	Strongly more important
	Extremely more important
	Innovation categories

	Configuration  
	
	
	
	
	
	
	
	
	
	
	
	Offering  

	Configuration  
	
	
	
	
	
	
	
	
	
	
	
	Experience

	Offering  
	
	
	
	
	
	
	
	
	
	
	
	Experience


Innovation and Customer Qualitative Performance
In relation to the customer qualitative performance of your venture, which of the following innovation categories do you consider most important and how much?
	Innovation categories
	Extremely more important
	Strongly more important
	Fairly more important
	Slightly more important
	Weakly more important
	Equally important
	Weakly more important
	Slightly more important
	Fairly more important
	Strongly more important
	Extremely more important
	Innovation categories

	Configuration  
	
	
	
	
	
	
	
	
	
	
	
	Offering  

	Configuration  
	
	
	
	
	
	
	
	
	
	
	
	Experience

	Offering  
	
	
	
	
	
	
	
	
	
	
	
	Experience


Innovation and Process Quantitative Performance
In relation to the process quantitative performance of your venture, which of the following innovation categories do you consider most important and how much?
	Innovation categories
	Extremely more important
	Strongly more important
	Fairly more important
	Slightly more important
	Weakly more important
	Equally important
	Weakly more important
	Slightly more important
	Fairly more important
	Strongly more important
	Extremely more important
	Innovation categories

	Configuration  
	
	
	
	
	
	
	
	
	
	
	
	Offering  

	Configuration  
	
	
	
	
	
	
	
	
	
	
	
	Experience

	Offering  
	
	
	
	
	
	
	
	
	
	
	
	Experience


Innovation and Process Qualitative Performance
In relation to the process qualitative performance of your venture, which of the following innovation categories do you consider most important and how much?
	Innovation categories
	Extremely more important
	Strongly more important
	Fairly more important
	Slightly more important
	Weakly more important
	Equally important
	Weakly more important
	Slightly more important
	Fairly more important
	Strongly more important
	Extremely more important
	Innovation categories

	Configuration  
	
	
	
	
	
	
	
	
	
	
	
	Offering  

	Configuration  
	
	
	
	
	
	
	
	
	
	
	
	Experience

	Offering  
	
	
	
	
	
	
	
	
	
	
	
	Experience


Innovation and Learning Quantitative Performance
In relation to the learning quantitative performance of your venture, which of the following innovation categories do you consider most important and how much?
	Innovation categories
	Extremely more important
	Strongly more important
	Fairly more important
	Slightly more important
	Weakly more important
	Equally important
	Weakly more important
	Slightly more important
	Fairly more important
	Strongly more important
	Extremely more important
	Innovation categories

	Configuration  
	
	
	
	
	
	
	
	
	
	
	
	Offering  

	Configuration  
	
	
	
	
	
	
	
	
	
	
	
	Experience

	Offering  
	
	
	
	
	
	
	
	
	
	
	
	Experience


Innovation and Learning Qualitative Performance
In relation to the learning qualitative performance of your venture, which of the following innovation categories do you consider most important and how much?
	Innovation categories
	Extremely more important
	Strongly more important
	Fairly more important
	Slightly more important
	Weakly more important
	Equally important
	Weakly more important
	Slightly more important
	Fairly more important
	Strongly more important
	Extremely more important
	Innovation categories

	Configuration  
	
	
	
	
	
	
	
	
	
	
	
	Offering  

	Configuration  
	
	
	
	
	
	
	
	
	
	
	
	Experience

	Offering  
	
	
	
	
	
	
	
	
	
	
	
	Experience


Part B
Innovation and Financial Quantitative Performance
How important do you consider innovation in each of the following types in relation to the financial quantitative performance of your venture.
	Innovation Type
	Not important
	Somewhat important
	Important
	Very important
	Extremely important

	Profit model
	
	
	
	
	

	Network
	
	
	
	
	

	Structure
	
	
	
	
	

	Process
	
	
	
	
	

	Product/ service performance
	
	
	
	
	

	Product/ service system
	
	
	
	
	

	Additional services
	
	
	
	
	

	Channel
	
	
	
	
	

	Brand
	
	
	
	
	

	Customer engagement
	
	
	
	
	


Innovation and Financial Qualitative Performance
How important do you consider innovation in each of the following types in relation to the financial qualitative performance of your venture.
	Innovation Type
	Not important
	Somewhat important
	Important
	Very important
	Extremely important

	Profit model
	
	
	
	
	

	Network
	
	
	
	
	

	Structure
	
	
	
	
	

	Process
	
	
	
	
	

	Product/ service performance
	
	
	
	
	

	Product/ service system
	
	
	
	
	

	Additional services
	
	
	
	
	

	Channel
	
	
	
	
	

	Brand
	
	
	
	
	

	Customer engagement
	
	
	
	
	


Innovation and Customer Quantitative Performance
How important do you consider innovation in each of the following types in relation to the customer quantitative performance of your venture.
	Innovation Type
	Not important
	Somewhat important
	Important
	Very important
	Extremely important

	Profit model
	
	
	
	
	

	Network
	
	
	
	
	

	Structure
	
	
	
	
	

	Process
	
	
	
	
	

	Product/ service performance
	
	
	
	
	

	Product/ service system
	
	
	
	
	

	Additional services
	
	
	
	
	

	Channel
	
	
	
	
	

	Brand
	
	
	
	
	

	Customer engagement
	
	
	
	
	


Innovation and Customer Qualitative Performance
How important do you consider innovation in each of the following types in relation to the customer qualitative performance of your venture.
	Innovation Type
	Not important
	Somewhat important
	Important
	Very important
	Extremely important

	Profit model
	
	
	
	
	

	Network
	
	
	
	
	

	Structure
	
	
	
	
	

	Process
	
	
	
	
	

	Product/ service performance
	
	
	
	
	

	Product/ service system
	
	
	
	
	

	Additional services
	
	
	
	
	

	Channel
	
	
	
	
	

	Brand
	
	
	
	
	

	Customer engagement
	
	
	
	
	


Innovation and Process Quantitative Performance
How important do you consider innovation in each of the following types in relation to the process quantitative performance of your venture.
	Innovation Type
	Not important
	Somewhat important
	Important
	Very important
	Extremely important

	Profit model
	
	
	
	
	

	Network
	
	
	
	
	

	Structure
	
	
	
	
	

	Process
	
	
	
	
	

	Product/ service performance
	
	
	
	
	

	Product/ service system
	
	
	
	
	

	Additional services
	
	
	
	
	

	Channel
	
	
	
	
	

	Brand
	
	
	
	
	

	Customer engagement
	
	
	
	
	


Innovation and Process Qualitative Performance
How important do you consider innovation in each of the following types in relation to the process qualitative performance of your venture.
	Innovation Type
	Not important
	Somewhat important
	Important
	Very important
	Extremely important

	Profit model
	
	
	
	
	

	Network
	
	
	
	
	

	Structure
	
	
	
	
	

	Process
	
	
	
	
	

	Product/ service performance
	
	
	
	
	

	Product/ service system
	
	
	
	
	

	Additional services
	
	
	
	
	

	Channel
	
	
	
	
	

	Brand
	
	
	
	
	

	Customer engagement
	
	
	
	
	


Innovation and Learning Quantitative Performance
How important do you consider innovation in each of the following types in relation to the learning quantitative performance of your venture.
	Innovation Type
	Not important
	Somewhat important
	Important
	Very important
	Extremely important

	Profit model
	
	
	
	
	

	Network
	
	
	
	
	

	Structure
	
	
	
	
	

	Process
	
	
	
	
	

	Product/ service performance
	
	
	
	
	

	Product/ service system
	
	
	
	
	

	Additional services
	
	
	
	
	

	Channel
	
	
	
	
	

	Brand
	
	
	
	
	

	Customer engagement
	
	
	
	
	


Innovation and Learning Qualitative Performance
How important do you consider innovation in each of the following types in relation to the learning qualitative performance of your venture.
	Innovation Type
	Not important
	Somewhat important
	Important
	Very important
	Extremely important

	Profit model
	
	
	
	
	

	Network
	
	
	
	
	

	Structure
	
	
	
	
	

	Process
	
	
	
	
	

	Product/ service performance
	
	
	
	
	

	Product/ service system
	
	
	
	
	

	Additional services
	
	
	
	
	

	Channel
	
	
	
	
	

	Brand
	
	
	
	
	

	Customer engagement
	
	
	
	
	


