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Advertisement for Chun Mei News Agency (Zhongmei tongxinshe), Millard’s
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Distribution of advertisers by geographical origin (excluding Chinese advertisers)
in Shenbao, based on the following samples: January 7, 1914, January 3, 1924,
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“Painted sign along Railway, near Tientsin [Tianjin]”, from Sanger, 77
“Signboards for Chinese products. Notice that no pictures are used - only text
matter”. From Sanger, 74

Advertisement for Isola Thermos (Zhonde shangdian), Shenbao, January 3, 1924, 18
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Goose-shape advertisement for the “Goose” cotton brand (E mianmao shan),
Shanghai, January 1948. Jack Birns, Google LIFE Photo Archive
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