
Index

aesthetics 9, 71, 80, 107, 127, 143, 150, 168, 172
affect 8, 25, 35–37, 46, 51, 80, 161 f., 167, 170,

172 f.
affective economy 157, 159, 161, 165, 172
affective public sphere 159
Annie Lööf 9, 87 f., 93–99
appeals 5, 8 f., 17, 36–39, 43, 45 f., 105, 108–

112, 114– 117, 161, 165
audience 1, 3–6, 8, 15, 17–21, 24–26, 29, 36,

38, 43, 45 f., 51, 58, 65 f., 70, 72, 82 f.,
87–91, 99, 109, 125, 128, 141 f., 146, 148 f.,
153, 158, 160 f., 163, 165– 167, 169, 171– 173

authenticity 3 f., 7– 10, 18, 24, 30, 37, 52, 60 f.,
69 f., 72, 82, 87 f., 90, 100, 121– 123, 125,
127 f., 135 f., 146, 148, 152 f., 158, 160, 173

beauty pressures 10, 139– 144, 147, 149, 152 f.
Bloggbevakning 16 f., 21–23
body image 132– 134, 139– 141, 143– 145, 150,

152
body issues 145, 148
boundary work 15 f., 18, 23 f., 26–28, 30

campaigning 8 f., 23 f., 38, 54, 58, 65, 69, 72 f.,
78, 80–83

celebritisation 72
celebrity culture 71 f.
civic duty 40, 44, 46, 58
Clara Lidström 23, 27
climate change 5, 19, 70, 105, 108
collaborations 2, 7, 25, 36, 52, 54–58, 61–66,

69, 82, 113, 142, 148, 158, 172
comments 9, 16 f., 20, 22, 24 f., 54, 74, 87–

100, 132, 134, 146, 168 f.
commerce 153
community 56, 75, 88, 90, 100, 109, 125, 157,

162, 164
confessional culture 123, 128, 134
connectivity 2, 72, 74–77, 82
consumer behaviour 36, 38
consumer culture 113, 117
consumption 1, 5, 36, 38, 46, 51, 70, 73, 105–

108, 110– 115, 117, 122, 132, 142, 147, 151 f.

content 1–7, 9, 16 f., 22, 24–27, 29 f., 35–39,
46, 53–55, 57 f., 61–64, 69 f., 72–74,
78–80, 82, 87–97, 99 f., 105 f., 111 f., 121 f.,
124– 128, 132, 134– 136, 139– 142, 146,
148 f., 157– 159, 162– 167, 169 f., 172 f.

control 23, 27, 51, 57, 62–66, 90, 126
Covid-19 2, 6, 39, 98
creators 3 f., 53, 74, 78, 80, 88, 121, 124, 142,

158
crying selfies 121, 125 f., 128– 132, 136

Denmark 124
discourse analysis 15

Ebba Busch 9, 87 f., 93 f., 96, 98 f.
election 1, 5, 8, 15– 17, 19–24, 27 f., 36,

38–40, 42, 44, 46, 54, 56, 58, 60, 69,
74–76, 79–81, 88

election campaign 8 f., 24, 38, 51 f., 54–56,
59–62, 64 f., 69–71, 74

emotions 9 f., 74 f., 77, 80, 82, 89, 91 f., 94 f.,
121– 124, 126, 129, 131 f., 136, 161 f., 164 f.

engagement 9, 25 f., 35, 53, 60, 65 f., 70, 72,
80–82, 87, 90–93, 97, 100, 107, 111 f., 114,
123, 132

environment 9, 27, 51 f., 78–80, 87 f., 99 f., 111,
113, 145 f., 148, 152 f., 157, 160, 162

environmental influencer 105
erotic capital 149 f.
Essena O’Neill 132, 133
ethics 1, 18, 65 f., 142 f., 148

feminism 1, 5, 10, 121, 123, 126 f., 131
Finland 2, 40, 45, 167

Germany 38, 51 f., 54 f., 58
greenfluencer 5, 9, 105– 110, 116 f.

history 41, 108, 134, 145, 157, 160, 169 f., 172

influencer culture 1 f., 5–7, 9 f., 79, 121– 123,
125 f., 128, 132, 168, 172

influencer endorsements 35

Open Access. © 2024 the author(s), published by De Gruyter. This work is licensed under the
Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 International License.
https://doi.org/10.1515/9783111036106-012



influencer industry 4, 10, 15 f., 21, 27, 109, 123,
139, 141– 143, 145, 147 f., 151 f.

influencer marketing 1 f., 36 f., 54, 64, 123 f.,
141, 143, 148, 151, 163, 173

influencer politician 87 f., 90, 100
influencer politics 1 f., 7, 69, 71, 74, 78, 82
Instagram 6, 10, 16, 39–42, 45, 63, 70, 73 f.,

90, 96, 108– 110, 121 f., 124 f., 132, 134, 141,
147, 149, 157– 159, 162– 169, 172 f.

interactions 1, 8 f., 19, 35, 51, 61 f., 65, 74, 76,
87–92, 97, 99 f., 146

international politics 160
international relations 157– 159
intimacy 1, 4, 7, 71 f., 88, 95 f., 99 f., 122, 127 f.,

145 f.

Jenny Skavlan 109, 112
Johanna Leymann 109
journalism 15 f., 18, 20 f., 23, 27–29

Left Party 9, 69, 71, 74, 82
lifestyle journalism 28
lifestyle politics 5, 20, 54, 106

Margaux Dietz 15, 19, 22, 24
media discourse 10, 25, 139, 144 f., 148
media personality 40 f., 43
motherhood 6, 9 f., 121– 123, 129– 132, 135
multimodal 71–73
music 70 f., 73, 75, 78, 80–82, 97, 141, 168

national identity 10, 159 f., 169– 171, 173
neoliberalism 127
news media 2, 19, 21, 108
Norway 2, 105 f., 108, 139– 144, 152

parasocial interaction 37, 45 f., 87, 90 f., 100
parasocial relationships 1, 4, 37–39, 43,

89–91, 160
parliamentary elections 8, 15
passion 8, 59–61, 65, 124
performance 3 f., 9, 20, 60, 71, 73, 75–79, 82,

90, 121– 123, 131– 136, 144
personalisation 9, 20, 73, 87, 89, 91
persuasion 4, 6, 158, 174
platform 2, 6 f., 9, 16 f., 23–27, 30, 42, 53,

69–77, 79–83, 87 f., 90, 92 f., 99 f., 105 f.,

116, 122 f., 125, 128 f., 132, 135 f., 140– 142,
144, 153, 157– 163, 172

polfluencer 8, 22, 24 f., 27
political behaviour 36, 38, 45
political communication 8 f., 19 f., 28 f., 51, 65,

69–74, 78, 81–83, 87–89, 91, 100, 162
political figure 40–43, 89, 91, 96 f., 100
political influencer 1–3, 7 f., 15– 17, 19, 28,

35 f., 39, 53, 61, 70, 72, 79, 82
political participation 5, 8, 19, 35 f., 39, 43,

45 f.
political power 25, 160
political roles 8, 22
politicians 1, 3, 5, 7, 9 f., 20–24, 26 f., 29 f., 36,

39, 45 f., 54, 57 f., 72 f., 79, 87–91, 93 f., 97,
99 f., 113– 115, 150, 159, 161

postfeminism 126 f.
professionalism 28, 52, 174
professional values 22
promotion 2, 36, 107, 142 f., 151
propaganda 6, 158

qualitative analysis 71, 162
questionnaire 157, 159, 162– 164, 169, 173

Radical Broccoli 109– 111
responsibility 6 f., 25 f., 75, 107, 110, 112– 115,

117, 168
rhetorical analysis 105 f., 109
Rock the Vote 38
role perceptions 7, 19, 22, 24, 29 f.

selfie 10, 121, 123, 129, 131, 134, 144, 164
short videos 74, 77 f.
socialization agents 37
social media 1–4, 6– 10, 15– 17, 19, 22,

24–28, 30, 35–46, 51–53, 56, 58 f., 61, 65,
69–72, 74 f., 82, 87–92, 97, 99 f., 105 f., 108,
121– 123, 125, 128 f., 131– 136, 139– 144,
146, 148 f., 153, 157– 165, 167 f., 173

stance-taking 15, 17, 28, 30
strategic communication 9, 51, 53, 158
strategic influencer communication 52 f., 55,

63, 65
strategic narratives 6, 10, 157– 162, 166, 169–

171, 173

182 Index



sustainability 1, 5, 9, 105– 107, 109– 112, 115,
117

sustainable lifestyle 35, 105– 107, 112, 114
Sweden 1 f., 8, 15 f., 69, 74, 79 f., 93, 96, 105 f.,

108 f.
Sweden Democrats 9, 15, 69, 71, 79, 81 f.

the authenticity bind 123, 125
Therése Lindgren 15, 19, 22, 26, 116
TikTok 6, 8, 38, 42, 69–74, 76–82, 140 f., 158,

164
Twitter 3, 25, 70, 74

Ukraine 2, 6, 10, 38, 157, 159 f., 162– 167, 170–
173

viewers 4, 20, 75 f., 80, 87–96, 98– 100, 144
visibility labour 124 f.
visual analysis 127
voting 8, 35 f., 38–42, 44, 46, 57
vulnerability 3, 6, 77 f., 121 f., 125, 129, 131 f.,

135 f.
vulnerable communities 74 f., 82

war influencers 2, 158

X 3, 25, 70, 74, 90

YouTube 9, 15– 17, 19–21, 42, 73 f., 79 f., 87–
100, 140 f., 158

Index 183




