
Contents

Foreword VII

About the Editors XIII

Editorial Board XV

Part I: Introductory Chapters

Michelle Brandstrup and Léo-Paul Dana
1 Fashion and Environmental Sustainability 3

Allan Degen and Léo-Paul Dana
2 Wool: A Conventional Material for Fashion 11

Chanuka Swarnathilake
3 Leather: A Conventional Material for Fashion 21

Priyanka Sharma, Sandeep Singh and Sonika Singh
4 Cotton: A Conventional Material for Fashion 29

Part II: Investigating the Industry: International Perspectives

Noah Mindel, Saffron Tellier and Léo-Paul Dana
5 Lubertex Pivot in Canada 43

Ebere Ume Kalu, Agatha N. Okeke, Rosemary Ifeoma Nwokike
and Emmanuel Chinedu Eleje
6 Evolution, Innovation and Sustainable Entrepreneurship in Africa’s

Fashion Industry 51

Nilam Adhyapak and Bhagirathi Panda
7 Impact of COVID-19 on Apparel Enterprises in India: An Analysis of

Sustainability 69

Manish Mishra, Rohit Kushwaha and Nimit Gupta
8 Investigating Social and Environmental Impacts of the Indian Clothing

Sector 89



Jan Vang and Léo-Paul Dana
9 Sustainability Themes in the Garment Industry: Insights from a

Workshop in Bangladesh 97

Birhanu Shanko Dura and Berihun Bizuneh
10 The Impact of Foreign Direct Investment on Sustainable Economic

Growth: A Focus on the Textile and Apparel Industries in Ethiopia 103

Anne-Kirstine Dyrvig
11 Sustainability in Contemporary Kink Fashion 127

Part III: Innovations in Design, Supply Chain and Marketing

Eric Braune and Anne-Laure Boncori
12 Production Innovation for Sustainability in the Fashion Industry 133

Courtney Chrimes and Hilde Heim
13 The Fashion Product Passport: In Search of the “Killer App” 149

Nadia Weber and Elaine L. Ritch
14 Fast Fashion: Exploring the Impact of Impulse Buying among Scottish

Generation-Z Consumers 169

Ruth Marciniak
15 Sustainable Assessment and Fashion Brand Ratings 185

Part VI: Circular Initiatives as Sustainable Alternatives
for End of Life

Aidin Salamzadeh, Morteza Hadizadeh, Yasaman Yazdanpanah
and Agu Godswill Agu
16 Marketing Innovation Drivers: Toward Reusing and Recycling 203

Abram Kok and Léo-Paul Dana
17 Kringloopwinkel Steenwijk 223

X Contents



Part V: Toward the Future with Sustainable Fashion
Business Models

Hafiz Wasim Akram and Léo-Paul Dana
18 Unconventional Materials for Fashion 231

Aidin Salamzadeh, Jumana Nalakam Paramba, Michelle Brandstrup
and Léo-Paul Dana
19 A Sustainable Business Model for the Fashion Sector 237

Mizanur Rahman, Nafizur Rahman, Aidin Salamzadeh and Léo-Paul Dana
20 Strategic Drivers of Corporate Environmental Sustainability 251

Fanny Adams Quagrainie
21 An Environmental Sustainability Model for Ghanaian Clothing: A Fashion

Cycle Approach 261

Md. Saidur Rahaman, Nishath Anjum, Iqbal Hossain Moral
and Léo-Paul Dana
22 Business Models in Bangladesh: Problems and Prospects 279

Hela Ben Miled-Cherif, Florent Pratlong and Léo-Paul Dana
23 Entrepreneurial Strategies Towards Responsible Brand Identity:

A Comparative Study of Sneaker Companies 293

Pramit Banerjee and Naman Sharma
24 Human Resources and Thinking about Sustainability 313

Vijay Pereira, Daicy Vaz and Arup Varma
25 Workers’ Rights 327

Index 343

Contents XI




