Subject Index

Academic Mozdeh 8

access 33, 62-65,70, 72-74

accessibility 55, 59, 66, 69, 82

accountability 57

actor 6,15, 21-23

- fiction 155

- theory 143

actuality 36

agenda setting 41, 43, 45, 81

AlphaGalileo 3, 23, 34

altmetric attention score 80

Altmetric.com 5, 58,127, 133-134, 147-
149

altmetrics 24, 82, 96, 120, 123, 125, 127,
131, 135

American Association for the
Advancement of Science (AAAS) 4,
125

Annotated Publication List 41

applicability 37

article 1,5, 22,57, 65, 79-80, 82-83, 98,
117-118, 120

- attribute 81, 84, 86-87, 94, 96, 98, 135

- type 12,20

arXiv 55

Associated Press (AP) 56, 77

astonishment 38

attention 80, 98-99, 117-118, 120, 124,
143, 145, see also public awareness

— concentration 146, 148

— distribution 33, 121

- economy 98-99

— scientific 154

audience 2, 155

authority 57

awareness 79, 83, 99

axial coding 33

beat system 34, 46

BeautifulSoup 60

bibliometrics 125, 133, see also
scientometrics

https://doi.org/10.1515/9783110776546-008

BILD 60, 72

blog 6

broadcasting format, see Science Media
Center (SMC)

choice set 84, 87, 90

circulation 59

citation 6, 80-81

- advantage 80, 132

- analysis 81,117

- context analysis 75

- count 80, 82-84,96-97, 99, 118-121,

123, 125, 128, 132, 134-135

- norm 135

cognitive effort 98

cognitive window 57

collective sense-making 40, 45

comparative fit index 129

Competence Centre for Bibliometrics
(ccB) 127

conditional logistic regression model 92,
96-97

congruence-frequency distribution, see
power law

conjoint analysis 81-84, 87,92, 96

construction of reality 33

constructivist grounded theory 33

Corona, see COVID-19

COVID-19 33, 35, 41, 53-54, 59, 61, 65, 67,
69

credibility 38

Delphi study 84-87,96

democracy 31

design 94

Deutsche Presseagentur (dpa), see
German Press Agency

digital media 42

digitalization 120

discrete choice experiment 81

dissemination of research findings 33, 55



170 = Subject Index

DOI 8,12, 19-20, 22, 68, 125-126, 133
download count 35

earmark hypothesis 2, 80-81, 97, 99, 119,

132

editorial hierarchy 46

editorial meeting 35, 43

embargo 3-4, 34, 40, 42, 46, 118, 120,
133

- e-mail 3, 34, 120-123, 125-126, 128, 131-

133,135

- time advantage 35

epistemic authority 45

epistemisation of politics 146

epistemology of journalism 29

ethnography

- approach 32

- newsroom study 29

EurekAlert! 3-4, 7, 11, 21, 34, 125-126,
132-134, 149

- keyword 22

events 45

expert statement 29, 31, 41-42

expertise game 54

external science communication 118, 120-
121, 125-126, 131-132, 134

Facebook 120

Factsheet 40

factuality 56

fatigue 90, 94

Fedorov’s exchange algorithm 89
feedback 33, 145, 150-153, 155
fieldwork 33

filter 33

Flow Metrics

- Citation Flow, see Majestic

- Trust Flow, see Majestic

focus 72,74

focus group 85-87,97

focused coding 33

fractals 147

framing 54,57, 62, 64, 69-70, 72-75

gap between public and scientific sphere
140-141

gatekeeper 99

genre 69, 71-74

German Press Agency 36

German Press Council 71

Germany 71,153

gut feeling 37

heterogeneous coupling 6, 19, 22
heuristic 94-97

Ida (fossil) 144

immediacy 57

impact 5-6, 16, 22-23, 81, 133, see also
citation count

impact factor, see journal impact factor

importance 94, 96

Information Exchange Group 55

Informationsdienst Wissenschaft 34

Ingelfinger rule 3

innovation 83

institutionalized procedure 30

interaction 19, 22, 24, 81

intermediary 30

internal science communication 1, 19, 55,
82,97, 99, 118, 121, 141, 156

interpretation 33

journal 19-21, 45, 55, 127, 151-155

- editor 3

- multidisciplinary 127, 134

- reputation 121-122

- quality 38

journal citation median 128

journal impact factor 38, 82, 120-123,
132, 134-135, see also journal
reputation

journalism 29-31, 46, 57, 139-140, 142-
145, 147, 150, 152

— double role 145

- media 120

- social significance 141, 143, 145

- research 32



journalist 2-4, 31, 34, 41-42, 54, 69-70,
74, 80, 140

— expertise 38

— German 65

journalistic selection process, see
selection process

journalistic sphere 29, 44, 46,120, 147-
149, 151, 155

Klaus Tschira Foundation (KTS) 32
knowledge broker 32

knowledge society 143
knowledge-based journalism 44

lavaan (R-package) 121, 130
legitimacy 57
legitimazation 54
LimeSurvey 85

mainstream media, see mass media

mainstream media mention, see
Altmetric.com

Majestic 8-10

mass media 5, 121, 139, 141, 143-144,
150-151, 156

mass media mention, see Altmetric.com

Matplotlib 60

Matthew Effect 98

MAXQDA 33

media attention, see media coverage

media attention curves 37

media coverage 2, 35, 37, 54, 58, 84, 96-
99, 118-119, 122-123, 125, 128, 131-
132, 134-135, 139, 145-146, 148-150,
153-156

media effects research 145

media exposure, see media coverage

media logics 146

media observation 146

media outlet

— Canadian news 58

- Danish newspaper 150

— German news 34, 53, 55,58, 60, 70, 72-

73

— German newspaper 147-148, 150, 154

- news 2,79, 82-83, 96, 98

Subject Index =—— 171

- newspaper 59, 79-80, 119

- online news 59

- online newspaper 147-148

— Swiss newspaper 151

- US news 58

media presence, see media coverage
media system 143

medialisation 45-46, 141-146, 154-156
- of politics 150

- of science 134, 141

median-based impact factor 122
mediation 139

metadata 59

MeWiKo research project 87

mock-up news report 87-89, 91, 95-97
model fit 130

msm-score, see Altmetric.com
multiple regression 121

naming 64-65, 72

Nature 127-128

neoliberalization of scientific research 30

New England Journal of Medicine (NEJM)
119, 122

New Public Management 143, 155

New York Times (NYT) 80, 119

news clipping 43

news content 124

news coverage, see media coverage

news discourse 57

news factor 33-34, 36, 44, 98, 152, 155

news production 30, 33, 40, 44, 46

news story 56-57,59-61, 71-72

news value, see news factor

Newsdesk 34

newsmaking routine 29

newsroom 30, 32

newsworthiness 70. 72, 80, 81, see also
news factor

Nexis 149

novelty 38, 118

objectivity 44

object 6,11, 21-22, 24
observation 33
obsolescence 17



172 = Subject Index

online impact, see altmetrics

open access 38

open coding 33

open science 39,120

OpenRefine 8

ordinal logistic regression model 97

Pandas 60

part-worth model 82

path analysis see path model

path model 117,121, 123, 131-132, 134

paywall 59

peer review 1, 35, 38, 54-55, 69, 74, 155

- lack of 56, 69

personalized content 43

persuasion 56

PIOs 4,16, 21

PLOS ONE 127-128

PNAS, see Proceedings of the National
Academy of Sciences (PNAS)

policymaking 54, 70, 75

political communication 142, 150

political decision-making 37

politicisation

- of preprints 75

- of science 146

Postman 8

power law 148

PR officer, see science communicator

predatory publishing 39

preprint 34, 41, 53-54, 58, 60, 62, 64-66,
69,70,72,74

- server 35, 54-55, 61, 71-72

- traceability 68

press briefing 29

press calendar 36

press coverage, see media coverage

press database 35

press monitoring 35, 43

press office, see science communicator

pressrelease 3-5, 7,11, 14, 21-22, 29, 34,
96, 119, 121-123, 125-126, 128, 131-
133, 135, 149

- theme 12,21

- type 11, 89

prestige, see reputation

priority claim 55

Proceedings of the National Academy of
Sciences (PNAS) 128

production of reliable knowledge 142

promotion 23, 117, see also science PR

public awareness 2, 31, 45, 140-141, 143,
145,147, 149-152, 154

Public Information Officer (P10), see
science communicator

public issue 36, 45-46

public sphere 140, 142

public understanding of science, see
public awareness

publicity 143

publicity hypothesis 2, 80-81, 84, 97, 99,
119, 132

Publikation, see article

publisher 3, 34, 118, 126

Python 60

quality 81, 83, 94,

- control 55

- lack of 39

- methodological 94, 96

radio 148

ranking task 96

reach 80-81

recency, see timeliness

referencing 72

— to preprint 55, 68, 71

- to scientific publication 57, 67, 133, 146

relevance 36, 80-81

- judgment 45, 80

- theory 98

reporting 32, 40, 43, 56, 57, 61, 73, 75,
83, 97-98, 125, 135, 145-146, 155

reputation 2, 38, 47, 82, 98-99, 121, 132,
135, 141

request 60

research article, see article

research design 96

research evaluation 121

research publication, see article

retrieval test collection 80

retweet 43



rigor 83,118
routine 30, 32-33, 44-46
rule 30

sample size 83,94

scholarly communication, see internal
science communication

SciDev.Net 31

science, see scientific sphere

Science (journal) 127

science agency 4

science communication 2-3, 5-6, 19, 21-
24,30-32, 46, 55, 69-70, 79, 81-83,
97,99, 120-121, 135, 140-141, see
also external science
communication, see also internal
science communication

— strategic 30, 46

science communicator 2

- PR-department of scientific

organisation 155

— press office 6, 23, 119

- public information officer (PIO) 4, 15,

23,133

science influencer 99

science journalism 30, 32, 34, 44, 46,53,
71-72,74, 81,99, 122, 141, 143, 148,

154-155
science journalist 6,30-31, 43, 56, 118,
133, 141
Science Media Center (SMC) 29, 31, 99
— agenda 36

- broadcasting format 30, 40

— Germany 29, 31-34, 36, 38, 43-45, 81,

87,125, 131-134

science news 2, 23, 29, 31, 32, 45, 46

— curated 38, 44

science newsroom 35

science publication, see article

science publishing 70, 72

Science Response 40

Science Service 31

scienitifc sphere 5, 21-22, 72, 120, 132,
140, 142

scientific article, see article

Subject Index = 173

scientific expert 38, 41-42, 81, 96, 125,
141, 146, 150-152, 154-155

scientific publication, see article

scientific sphere 29, 44, 46, 81, 139, 140

scientometrics 4-5, 21, 23-24, 127

Scopus 19, 75, 147, 149, 151

selection process 146-153

- criteria 33,133

- journal 155

- journalist 80-81, 98, 119, 123

- press office 122,134

— publisher 131

- researcher 80-83, 86, 88, 94, 96, 98,

134

- science journalism 36, 96

— Science Media Center 36, 39-40, 45

SMC, see Science Media Center

social media 3, 6, 30, 81-82, 120-121, 123-
124,144

social media presence, see altmetrics

socialisation of science 143

SocSciBot 7

speed 57

speed-accuracy tradeoff 57

SPIEGEL 59

Spiegel Online (SPON) 59

statistical literacy 41

stimulus material 84, 90, 96

story, see news story

structural equation modeling 135

success breeds success 98

supra-individual phenomenon 143-144,
150

t.co shortener 9

The Conversation 23, 31
third mission 120
timeliness 55, 57, 62, 64-66, 70, 72-74
topic 36-37, 82, 133, 152-154
— careers 37

- selection 39

- SMC 44

transparency 57

trend 2, 143

trust in science 143

trust broker 32



174 = Subject Index

trustworthiness 39
truth 53, 56-57, 143
tweet 6, 16, 24,128
Twitter 7-8, 24, 43,120-121, 132

uncertainty 56, 62, 64, 66, 69-70, 72-74
unexpectedness 36, 98

urgency 81

utility 82, 92, 94-97

value broker 32

Verbffentlichung 65, see also article

Virtual Press Briefing 41

visibility 30, 119

Vorab-Veréffentlichung 73, see also
preprint

Vorverodffentlichung 65, see also preprint

watchdog 2

web 7-10, 24, 55

Web of Science 75, 125-127, 133-134
- subject category 127
webometrics 9, 24

website 16, 24

working paper 66, see also preprint

ZBW - Leibniz Information Centre for
Economics 91

ZEIT 59

Zeit online (ZON) 71



