List of Tables

Table 1.1
Table 2.1

Table 2.2

Table 4.1

Table 4.2

Table 4.3

Accounts of context within humor research —— 14-15
The two opposing metapragmatic stereotypes on humor, as expressed
during the public debate concerning the Greek advertisement —— 58

Humor researchers’ positionings and findings concerning the (non)
humorous quality of a text, the sociopragmatic functions of humor, and
its limits — 61

Accounts of context within humor research (also including

Attardo 2017b) — 119-121

Aspects of context associated with the knowledge resources of the
General Theory of Verbal Humor — 122

Accounting for humor failure or low quality within the Discourse Theory
of Humor — 129

https://doi.org/10.1515/9781501511929-204


https://doi.org/10.1515/9781501511929-204




