Preface and Acknowledgements

This book examines media influence on general elections in the United
Kingdom between 2015 and 2019, during which there were three elections.
The book assesses media influence by exploring the interaction between dif-
ferent types of media in creating the media environment (that is, intermedia
agenda-setting) before and after elections; investigating how media helps to set
up and frame the political agenda; how it affects the coverage of candidates and
political parties; and how it interacts with pre-existing attitudes and important
features of the British political system, such as constituency competitiveness.
These substantive analytical chapters are connected by their application of the
ESR C-funded Media in Context and the UK Elections media data, namely,
the British Election Longitudinal News Study 20152019 (BELNS). It is often
linked with the campaign data from the British Election Study (BES) — that
is, analysed using cutting-edge techniques in data linkage and quantitative text
and statistical data analysis.

This book is the result of grants from the ESRC to examine and ana-
lyse media content in the British general elections of 2015, 2017 and 2019:
Media in Context and the 2015 General Election: How Traditional and Social Media
Shape Elections and Governing (ES/MO010775/1); Media in Context and the 2017
General Election: How Traditional and Social Media Shape Elections and Governing
(ES/R005087/1); and Media in Context and the 2019 General Election: How
Traditional and Social Media Shape Elections and Governing (ES/T015675/1). Our
first thanks are, therefore, to the ESRC and its reviewers for their support for
these projects.

We also thank colleagues who worked on aspects of one or more of these
grants and contributed to various publications but are not authors in this
book: John Ault, Travis Coan, Lorien Jasny, Gabriel Katz, Ranadheer Malla,
Danielle Martin, Raluca Popp, Iain Weaver and Hywel Williams. In addition,
we thank the students at the University of Exeter Streatham and Cornwall
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campuses, who helped us with some of the initial manual coding of stories in
2015 and 2017. As part of the grants, we also hosted workshops in London
(2016), at the Election, Public Opinion and Parties Annual Conferences in
Cardift (2015) and Nottingham (2017) and an online workshop (2021) during
the COVID-19 pandemic, from which many of the chapters in this book are
drawn. We are grateful to all the participants for their thoughts, suggestions
and contributions. In addition, we have presented chapters using our data at
various conferences since 2015, including those organised by the American
Political Science Association, CeDem Asia, Political Studies Association and
its Elections, Public Opinion and Parties specialist group, International Society
of Political Psychology, Midwest Political Science Association and at the
workshop on Personality, Party Leaders and Election Campaigns in St. John’s,
Newfoundland, organised by Amanda Bittner and Dave Peterson. Thank you
to all who provided us with questions, comments and suggestions at those
events.

Thanks also to our Commissioning Editors Beatriz Lopez, Sam Johnson,
Ersev Ersoy and all at Edinburgh University Press for their encouragement of
this project from its inception.
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