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In slightly different versions, sections of chapter 4 of the present
work appeared in French (translated by Maggy Chambon) as “La
Mise en Scene des Femmes dans la Publicité,” in Mimesis: Imiter,
représenter, circuler, Hermes 22 (fall 1998): 167—77; and sections of
chapter s of the present work appeared as “ “The Burden of
Reflecting’: Effort and Desire in Zelda Fitzgerald’s Save Me the
Waltz,”in Modern Language Quarterly 56, no. 3 (September 1995):
327—61.
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