
vii

c on t e n t s

Preface  xiii
Acknowledgements  xv

part i: towar ds a theory of utopia n  
socia bility	 1

	 1	 Redefining Utopianism for a Post-consumer society	 3
The History of Utopianism	 13
The Historiography of Utopianism	 18
Defining Utopianism: Some Components	 26

Utopia as Literary Text	 26
Utopia as Religion	 27
Utopia as Mental State	 33
Utopia as Progress	 38
Utopia as Pleasure	 39

Two Further Problems	 40
Luxury, Consumerism, and Sustainability	 40
Enhanced Sociability and Belongingness	 41

Degrees of Association	 47
Family	 47
Friendship	 48
Groups	 55

The Sociology of Community	 63
Utopia, the City, and Belongingness	 68
Utopianism Restated	 70



viii  co n t e n t s

	 2	 The Mythical Background: Remembering Original Equality	 74
The Golden Age	 75
Sparta	 77
The Christian Paradise	 82
Utopia and Millenarianism	 85
The Origins of Secular Millenarianism:  
Thomas Müntzer, Revolution, and Republicanism	 90

	 3	 Theories of Realised Utopianism	 99
Michel Foucault and Heterotopia	 99
Arnold van Gennep, Victor Turner, and Liminality	 101
Ernst Bloch and the Concrete Utopia	 107

part ii: utopia n socia bility in fiction  
a nd pr actice	 127

	 4	 The Varieties of Utopian Practice	 129
Festivals as Utopian Spaces	 129
Pilgrimage as a Utopian Activity	 141
Intentional Communities	 145

Christian Intentional Communities	 150
Secular Intentional Communities	 157

Twentieth-Century Communitarianism	 186
On the Possibility of Everyday Utopia	 190

	 5	 Luxury, Sociability, and Progress in Literary Projections  
of Utopia: From Thomas More to the Eighteenth Century	 192
Thomas More	 192
Utopian Fiction after More	 201
The Eighteenth Century	 205
Luxury, Simplicity, and Utopian Satire	 212
The Transformation Problem	 218

	 6	 The Triumph of Unsocial Sociability? Luxury in  
the Eighteenth Century	 222
Regulating Luxury: Sumptuary Laws	 223
Mandeville’s Paradox	 235



co n t e n t s   ix

Rousseau and Utopia	 246
After Rousseau	 253
A Consuming Passion: Novelty and the Desire for Things	 263
The Progress of Novelty	 268
The Fate of Imitation	 275

part iii: luxury a nd socia bility in later 
eighteenth- a nd nineteenth-century 
utopia nism	 277

	 7	 The Later Eighteenth Century and the French Revolution	 279
Spartans, Neo-Harringtonians, and Utopian Republicans	 279
The Utopian Turn towards the Future	 284
The French Revolution	 289

	 8	 Simplicity and Sociability in Nineteenth-Century  
Utopianism	 302
Early Nineteenth-Century Literary Utopianism	 303
Utopian Social Theory	 306

Karl Marx	 306
John Stuart Mill and the Stationary State	 310
Anarchism and Luxury	 313

Luxury and Simplicity in Later Nineteenth-Century Literary  
Utopianism, 1880–1917	 317

Edward Bellamy and the Shift to Public Luxury	 330
William Morris’s News from Nowhere (1890): Beauty  
and Creativity	 334
H. G. Wells	 343

Summary of the Historical Argument concerning Utopia and  
Luxury to the 1930s	 349

part iv: modern consumerism and its opponents	 353

	 9	 Twentieth-Century Consumerism and the Utopian Response	 355
Explaining Waste: Veblen and Conspicuous Consumption	 363
Modern Consumerism Defined	 365



x  co n t e n t s

Branding	 368
The Ideology of Choice	 373
Things Take Over	 376
Narcissism as the Consumerist Personality Type	 377
Consumerism and Identity: Summarising the Pros and Cons	 381
Counter-ideals: The Soviet Response to Consumerism	 383

Eastern Europe	 398
A Note on China	 405

Twentieth-Century Literary Utopianism: Green Shoots	 406
Aldous Huxley	 409
Ernest Callenbach	 414

	 10	 Counterculture and Consumerism: The 1960s	 420
Prelude	 420
The Counterculture: A New Model of Sociability	 422
Origins	 426
The 1960s	 429
Legacies and Relevance	 434

	 11	 Life after Consumerism: Utopianism in the Age of Sufficiency	 440
The Spectre of Extinction	 440
Compensatory Sociability in the Twenty-First Century:  
Some Hindrances	 447
Neither Sybaris nor Sparta: Envisioning a Post-consumerist Society	 452
No More Billionaires: The Rationale for Equality	 455
I Am Not Your Servant	 460
The Great Change: The Sustainability Paradigm	 462
Voluntary Simplicity	 463
Political Implications	 465
The Green New Deal	 469
A Radical Green New Deal	 474

1. Energy	 478
2. Reforestation, Water Management, and Species Protection	 481
3. Food	 482



co n t e n t s   xi

4. Avoiding Waste and Restraining Demand and Consumption	 483
5. Population Restraint	 487
6. Work	 488
7. Public Service	 490
8. Wealth and Inequality	 491
9. Urban Renewal	 494

The Neighbourhood Model	 496
Urban Sociability: Towards Neo-Fourierism	 500
What You Can Do	 505
Pitfalls and Paradoxes	 506

		  Conclusion: The Great Change: Creating Enhanced Simplicity	 508

		  Afterword: Covid-19 and Sociability	 514

Bibliography  517
Index  561




