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Typographical conventions

The following typographical conventions are used in this book:

– Examples of terms are in italics, e.g. smart phone
– Italics are also used for emphasis, for instance, when a concept is þrst

introduced
– Field labels in a terminology management system or other soüware are in

bold, e.g. Part of speech

– Permissible values of þelds are shown in italics, e.g. noun
– Quotations from other sources are in quotation marks

Note: To avoid the awkward plural form of acronyms, such as “TMSs” for
“terminology management systems,” we have chosen to keep the singular form
even when the acronym is used in a plural sense.
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